THE INFLUENCE PROJECT

Engage teens in your community to bring
Above the Influence to your hometown

The National Youth Anti-Drug Media Campaign'’s The community with the highest number of entries on
Above the Influence website invites teens to share the Influence Map will receive a special promotional
their influences and see what other teens from their ~ event from the Above the Influence team in their
hometowns—and across the country—are saying. Al hometown. The third and final hot city will be

they have to do is go to www.Abovethelnfluence. selected October 31st. Please encourage teens in
com and type in their zip code and the three things ~ your community to participate in The Influence Project
that influence them most. and tell their friends.

Here's your chance to getyour city

on the map—THE INFLUENCE MAP!

I el

The most influential person in my
life is my best friend. She js my ? :
soul sister. She keeps herself free J‘SME i
from drugs and alcohol and any j

negative influences. — Natalie, 18 iy

-

The National Youth Anti-Drug Media Campaign launched the With broadened messaging to focus on substances most abused
Above the Influence (ATI) campaign to capture the attention of by teens, the Campaign is recharging Above the Influence to
youth by challenging them to think critically about the adverse balance broad prevention messaging at the national level with
effects of drug use and the potential negative influences more targeted efforts at the local community level. This approach
surrounding them in their social and media environments. ATI allows the Campaign to continue to reach all teens across the
positions substance use as “an influence that makes you less than country with a highly visible national media presence, while

you.” The message urges youth to be true to themselves by fostering the active engagement and participation of youth at the

rejecting negative influences in their lives. community level.



